BALTIC INTERNACIONAL ACADEMY

Course title: Organization of entrepreneurship in the sphere of culture, administration, planning: ADMINISTRATION

The course includes of the professional BA program in Cultural administration, part B,

                                  4 semester.

Author of the course:  Boriss Heimanis, Dr Oec., assoc. prof. at BRI 
	Tasks of the course:

	To teach how to make administration decisions in leading of cultural projects, to comprehend motives of leadership and to solve the quality issues. 

To comprehend the content of practical administration, to obtain skills of working in the conditions of market economy, to know how the capacity of a firm and to institute corresponding managerial and legislative form of an enterprise, to train students how to analyse of administration issues and to substantiate technology of contemporary administration in the field of leadership of cultural projects. 



	Aim of the course:
	To provide knowledge in the theory of administration organization, leadership of entrepreneurship, development of organizations and use of the human resource. To help to understand the structure and functioning of an organization, the style and methods of administration, to gain the skills of team work and leading of the small of medium size organization, to make decisions, based in gained skills. 




Course credit value:  2 CP (ECTS 3)  32 contact hours

Course assessment: an exam

Terms and conditions:
1. Compulsory attendance of every seminar and practical lesson , 

2. If any of seminars or practical lessons have been missed, a written assignment should be made, 
3. An individual written  assignment.

Course title: Organization of entrepreneurship in the sphere of culture, administration, planning: special administration. 

The course includes of the professional BA program in Cultural administration part B, 

                                    4 semester .

Author of the course: Marina Gunāre, Ph.D. in Political Sciences, associated professor at BRI

Course abstract:

In the course specific of operation in the field of culture, the methods and specific in leading of a creative team, the administration system from the psychological point of view as well as other specific peculiarities of successful culture project leadership are observed in order to obtain skills in leadership in the field of culture and possessing the idea of peculiarities of this market segment . 

Aim and the tasks of the course: 

To train students in taking of guidelines, taking in account the specific of functioning in a creative team.  To state the approach to creation of temporal efficiently operating team with the purpose of project realization. 

To develop an idea of leader’s coordinative function in macro and microenvironment. 

Course credit value:  1 CP ( ECTS 1,5 ),  20 contact hours workshop.
Course assessment: a test

Terms and conditions:

Compulsory participation (presentation) in seminars and colloquiums; accomplishing of a creative work: the administration of a temporarily created team with the propose of project accomplishment: an exhibition, a festival or a competition etc. 

BALTIC INTERNACIONAL ACADEMY

Course title:   Organization, administration and planning of business in a field of culture: marketing. 

The course includes of the professional BA program in Cultural administration, part B,

                                       5semester                         

Author of the course:   Boriss Heimanis, Dr Oec., assoc. prof. at BRI

	Course abstract:

	Theoretical bases of marketing are covered by this course. It introduces the terms used in marketing and provides understanding of the essence of the culture market. It gives knowledge in using of the market research methodology, teaches specific features of culture market functioning, and develops skills of work in segments of market as well as understanding of meaning of marketing planning in the culturology. 


	Aim of the course:
	To teach how to orientate themselves in marketing, its various kinds and conceptions;

To train a capability to understand the link between marketing and strategic planning, to analyse the target market, to do a marketing research and to give an overview of relevance of a cultural product. 

To provide students with skills of organizing and stimulation of promotion of a cultural product, to work in an advertising campaign, to create marketing program and a work plan. 


Tasks of the course:
1. To give basic knowledge on main conceptions of administration, 

2. To make students familiar with basic principles of managing,  

3. To develop students’ team-work skills,

4. To increase students’ ability of analytical thinking.

Course credit value:  2 CP  (ECTS 6) , 32 contact hours 

Course assessment: exam

Terms and conditions:
4. Compulsory attendance of every seminar and practical lesson , 

5. If any of seminars or practical lessons have been missed, a written assignment should be made, 

6. An individual written assignment.

Organization of entrepreneurship in the sphere of culture, administration, planning: Communications of marketing in the field of culture.

The course includes of the BA program in Cultural administration part B, 5 semester.
Author of the course: Marina Gunāre, Ph.D. in Political Sciences, associated professor at BRI
Course abstract:

This course familiarizes students with the main characteristics of marketing communications, with branding in the field of culture, principles in planning of marketing companies and practical applying of marketing communications. 

Aim and the tasks of the course: 

To give an idea of marketing communications in the field of culture and its importance in successful development of entrepreneurship, to help students to readjust to continuous changes in sphere of culture, consumers and competition. This course is oriented to student theoretic grounding and developing of practical skills in creation of marketing plans, performing marketing research and organizing marketing culture establishments.

Course credit value:  2 CP  (ECTS 3), 32 contact hours (10 lectures, 8 - seminars, 14 - practical lessons)
Course assessment: a test

Terms and conditions:
Compulsory participation in seminars; an individual written assignment, passing the test. 

Course title: Organization of entrepreneurship in the sphere of culture, administration, planning: Personnel administration. 
The includes of the professional BA program in Cultural administration part B, 

                        4,5 semester. 

Author of the course:  MBA, lect. J.Vucane
	Aim of the course:
	To obtain the theoretical bases and practical skills of making decision in the problems related to leadership of personnel. To make students familiar with the issues of personnel administration, planning, choice and evaluation, methods of personnel motivation. To study legislation related to relations between employer and employee. To teach how to organize debates (interviews) and develop the progress of communication. 


Course credit value: 2 CP (ECTS 3), 32 contact hours (10 lectures, 8 - seminars, 14 - practical lessons)

Course assignment:  a test
Terms and conditions:
7. Compulsory attendance of every seminar and practical lesson , 

8. If any of seminars or practical lessons have been missed, a written assignment should be made, 

9. An individual written assignment.

BALTIC INTERNACIONAL ACADEMY

Course title:  Methods and techniques of administrating cultural projects 
The course includes of the professional BA program in Cultural administration, part B.

Author of the course: Vladimirs Gurovs, Dr oec., BKI  associated professor at BRI.,
                                       MBA J.Vucane, lect. 

Course abstract:

This course familiarizes students with general description of marketing communication, with branding in the field of culture, principles of planning in marketing companies and practical use of marketing consultations. 

Aim and the tasks of the course: 

To give a general idea and to create practical skills in project administration; to give an idea about the peculiarities of project administration in field of culture. To help learning contemporary methods, techniques and instruments of project administration in the course of  lectures, practical lessons, individual consultations, readings of course literature and case studies, as well as during the process of project development. 

Course credit value  3 CP ( ECTS 4,5), 48 contact hours (24 - lectures, 10 - seminars, 14 - practical lessons)

Course assessment: an exam

Terms and conditions:
A test, development and defense of course project, passing the exam.

BALTIC INTERNACIONAL ACADEMY

Course title:  Computer technologies of presentations 

The course includes of the professional BA program in Cultural administration part B.
Author of the course:  Jūlija Timosčenko, Doc.scien.eng.

Aims and tasks of the course:

To learn how to make electronic presentations and use they effectively while organizing presentations. 

Skills obtained during this course: 1) making presentations using Mic​ro​soft PowerPoint; 2) an effective organization of presentation (speech); 3) an ability to work with multimedia projectors.

Terms and conditions:  two tests and presentation.
Course credit value: 1 CP  (ECTS 1,5), 16 contact hours of practical work.

Course assessment: test.
BALTIC INTERNACIONAL ACADEMY

Course title: FINANCING AND ADMINISTRATION OF CULTURAL PROJECTS: 

                    Fundraising.   

The course includes of the professional BA program in Cultural Administration 

part B , 7 semester.

Author of the course: Vjačeslavs Davidovs.
Course abstract: the lectures of the course have a theoretically practical character. The course is to teach the students the idea about professional practical skills in the work with sponsors and different organization (commercial and noncommercial). 

Aims and tasks of the course: to develop the students’ professional skills in the wor of sponsores applying innovative methods (business games, modelling of the problem situations). To teach the students to use PR technologies with the fundraising aims. To give an idea about the fundraising organization, planning, and application possibilities.   

Credit value: 2CP (ECTS 3) Contact hours :  32  academic hours (10 lectures, 22 practice)

Assessment:  test 
Requirements: attendance of the lectures 70%, participation in the seminars, written test.

Course title: Financing and management of cultural projects Insurance and risk administration in the field of culture

The course includes of the professional BA program in Cultural administration, part B.

Author of the course:   Nadežda  Novožilova, Dr scienc.eng., senior lecturer at BRI 

Course abstract:

The course offered is designed to help culture project managers to become to learn the basic principles of insurance in the circumstances of the growth of market infrastructure; to acknowledge the theory and praxis of the insuring for using it in the risk administration and protection of material welfare of project members involved. This course is topical in contemporary situation, which requires highly professional specialists with the knowledge and professional competence in the field of culture in the circumstances of market economy. 

Aims of the course: 

1. to orient culture project managers to become towards the professional administration of the risk issues in entrepreneurship and using insurance in the protection of material welfare during the process of project realization.  

2. To teach the students how to take the right decisions in protection of financial interests of persons and enterprises, using the institution of insurance. 

Tasks of the course:

1. to expound the theoretical bases and economical grounds of the  insurance; practical use of insurance; the peculiarities in the protection of material interests of physical and legal bodies;

2. to create clear idea of  basic methods of insuring and  the peculiarities of in use of insurance in the administration of culture projects; 

3. to make familiar with current legislation of insurance;

4. to develop practical skills of the insurance in project administration and realization. 

Course credit value:  1 CP (ECTS 1,5 ), 20 contact hours 

Course assessment: test

Terms and conditions:

Compulsory participation in seminars; an individual written assignment, passing the test. 

BALTIC INTERNACIONAL ACADEMY

Title of the course: LAW IN BUSINESS ACTIVITIES




The course is a constituent part of the professional BA program in Cultural Administration part B,  5 semester.

The author of the course:  Dr oec. O.Lukashina, as. Prof at BRI

Course annotation: To introduce students with all the legislative aspects of business activities and to give the knowledge about rights, duties and responsibility of entrepreneur.

	
	


The aim of the course: To give an idea about basic notions of the law in business activities, describe the importance of the law in business in the field of cultural creation and realization, to analyse practical aspect of the law in business activities. 

The objectives of the course: 
1. To learn the particularities of functioning of  a firm of one owner and of a company.

2. To determine the level of responsibility (criminal, administrative and property accountability) of each concrete entrepreneur.

3. To get skills of legislative funding, reorganization, liquidation of organization, analysis, skills in the norms of legal procedures.

4. To get skills of compiling economic contracts.

5. To focus on developing skills of recognizing gerrymander.

6. To learn legislative methods of starting and applying business activities.

Credit value of the course: 2 CP (ECTS 3), 32 hours (24- lectures, 8- seminars). 

Examination: exam

Requirements for the course mastering: 
Written test;

Solution of practical tasks during seminars;

Completing of test in due time. 

Requirements:

Knowledge about an entrepneur’s rights, duties, and responsibility when creating and realyzing cultural projects. 

BALTIC INTERNACIONAL ACADEMY

Title of the course:  CULTURAL INSTITUTIONS AND ADMINISTRATION 

Course includes: Professional Bachelorprogramme “Culture Administration” part “B”, 

                               4 semester

Author of the course: Ivan Mihailov,  MA humanitarian art sciences, MA social legal sciences , lectorer
Abstract: The course offers conception of process in culture administration and collaboration, as well as financial assets and possibility in Latvia.

Aim of the course: to give knowledge of content and manifestation of the administration work of cultural institutions.  

Course tasks: to get acquainted with the trends in administration of cultural institutions. To get acquainted with the laws and employment aspects of the cultural institutions of the Republic of Latvia. To develop the skills in building the cooperation with the structures managing the cultural processes, managers of cultural institutions, and ability to coordinate projects with respective institutions independently.   

Credit Value: 2 CP  (ECTS 3) ,  32  academic hours  (20 lectures, 12 seminars)

Assessment: test with the mark 
Requirements: completing the course tasks, test (written), successful completing of the test. 

BALTIC INTERNACIONAL ACADEMY

Course title:  INTRODUCTION INTO THE SPECIALITY   

The course includes of the professional BA programme in Cultural Administration part 

                                   B, 1 semester 

Course author: Irina Markina, doc.
Course abstract: the studies of culture set high demands for the study work effectiveness in terms of both content and methods. This has to do with the difficulties of theoretically empirical complex of disciplines of culturology- the heterogeinity of its development and structure from theoretical analysis till the empirical research and from the models of general definition of culture till the special culturologies in the content. Also, the administration of culture as an interdisciplinary field which theory is based on many other sciences- economics, administration, communication, sociology, etc- in practice can apply skills the students master within the studies.    

Aim of the course: 
· To give the students an overview of the general organization of the university studies;

· To give an idea about culturology as the trend of the humanitarian science, about the administration of culture as the field of the social activity.

Course tasks:

1) To get the students acquainted with the basic principles of an optimal work with the scientific literature, to give an idea about the study forms of the university and specific character of a scientific work.

2) To help the students to orient in th enew study forms. 

3) To show the specific character of the basic notion of theoretical discourse and aspect of the problem.  

4) To guide the students to the comprehension of modern cultural texts and analytic reading.

Credit value:
2 CP (ECTS 3), 32 contact hours (14. – lectures, 18– practical lessons)

Course requirements:

1) Participation in all seminars.

2) Accomplishment of 2 practical tasks.

3) Writing test.

Assessment:  test with the mark 

Assessment description: 30%– assesment of a writing task (around 5 000 signs) to be handed in electronic format during the last syudy week;

30%– assessment of the seminar work;

40%– writing test.
BALTIC INTERNACIONAL ACADEMY

Title of the course: PRACTICAL SOFTWARE/ Ms Office
The course is a constituent part of the professional BA program in Cultural Administration part B, 1 semester

The author of the course: Dr M. S.Vane
Aim of the course: 

To give practical skills of using PC on a beginners level- work with computer in Word programme. To work with computer independently, be able to use simple graphic programmes, text editors, electronic tables, Internet. Task- to develop a base of skills to be able to handle computer work.

Course requirements:

1. Draw studio- logo pages in the top corner applying grouping and measurment, printing;

2. Use of the home page elements- format A4, printing;

3. Excel diagrams studio- use of colors, modifications. File;

4. 10 slide PowerPoint presentation. File. Demonstration. 

Credit value: 2 CP (ECTS 3), 32 contact hours  (practice)

Requirements for the students: 

1. Each student has to attend at least 75% of the overall number of lectures. 

2. Students have to participate in practical tasks actively. 

BALTIC INTERNACIONAL ACADEMY

Course title:  Public speech (Practical rhetoric)
The course includes of the professional BA program in Cultural administration, part B, 

                                      3 semester .

Author of the course: Valdis Svirskis, MA.phil., lecturer 

Course credit value:  :  2 CP (ECTS 3), 32 contact hours (14. – lectures, 18– practical lessons) 

Course abstract:

This course provides a systematic overview on the theoretic bases of public speech. It aims at the developing of the skills of public performance and leading discussions of functional discourse in psychological, logical and linguistic aspect.  The most significant types of speeches, peculiarities of audiences, as well as principles of creating a public image of an orator and foundations of etiquette in public communication are observed in this course. Particular attention is dedicated to learning elements of argumentation, counter argumentation and skills of maintaining a dialog and practical ability to use these skills during presentations, business talks, press briefings and articles.  

Aim of the course: 

To familiarize students with the theoretic bases of public speech and create skills of their practical applying in chosen professional sphere. 

Tasks of the course:

1. To give an idea of specific features of public performance in the context of professional process. 

2. To give a systematic overview on the theoretic bases of public speech.

3. To develop skills of public performance 

4. To rise a skill of motivated argumentation in written form and development of skills of criticism and analyse. 

Terms and conditions:

To perform at lest three speeches of different style (an informative, convincing and formal (solemn)), in which learning of skills, necessary for public speech, could be testified, structure of the speech considered and the opinion well motivated. Participation in at lest 2/3 of practical lessons (12) and presenting of written assignment is required. 

An individual homework: 

1. To write an approving and critical review on the article (at least 1 page long), separation arguments in favor and against the opinion, made by the author. The length of a review – 1 page. 

2. To make a list of used rhetorical means and methods of argumentation, applied in the article (adding the copy of the article).

3. To write a text for commercial (advertisement) and counter advertisement of some product or venture. 

Course assessment: test with the mark The evaluation mark is formed of 50% gained on practical lessons, 30% goes for a theoretic test (an answer on two questions) and 20% are made of evaluation of written homework.
BALTIC INTERNACIONAL ACADEMY

Course title:  The theory and practice of social communication and

                    information.    Technology of advertising (practicum)

The course includes of the professional BA program in Cultural administration,  part B,

                                    3 semester  .

Author of the course: Boriss Borisovs, senior lecturer, certified film director 

Course abstract: 

This course is dedicated to problems, meaning and development of contemporary advertising that is observed as system of marketing communication.  In this course, trends and means of marketing communication, as well as its specific and technologies are investigated.  
Aim and the tasks of the course: 

1. to create an understanding of  basic creative principles of promoting goods and services, using technologies of marketing communications; 

2. to stimulate the comprehension of the idea that creativity is not only a sparkling of inspiration, but it is an achievable state, which could be planed in noticeable  parts.  
Course credit value:  2 CP  (ECTS 3), 32 contact hours of combined type 

Course assessment: a test with a mark

Course title:  The theory and practice of social communication and

                    information.   Theory and practice of the mass communication 

The course includes of the professional BA program in Cultural administration, part B, 

                                    6 semester.

Author of the course:  Arturs Priedītis, Drphilol., as.prof 
Course abstract:

The course consists of general description of theory and practices of mass communication, taking in account trends of culture development during the present times in the world, including Latvia, where means of the mass communication and a mass (popular) culture has a large significance. 

Aims of the course:

1. To describe theoretical interpretation of the mass culture and mass communication;

2. to characterize the main tendencies of mass communication of the present times;

3. to depict practical development and its problems of mass culture and mass communication in contemporary Latvia.

The prior conditions for choosing this course: 

knowledge in the history of culture, particularly history of Latvian culture and literacy in the theory of culture. 

Course credit value:  2 CP (ECTS 3), 32 contact hours, 20 – lectures, 12 – seminars.

Course assessment: exam

Terms and conditions:

· Each student is supposed to make and to hand over a written report or an essay (not less than typed 5 pages) on one of the subjects, mentioned in the plan of the course 3 days before the test. Argumentation of statements should be based in course materials, course literature and own, freely chosen illustrative examples;
· The test consists of expanded commentary on the own report or essay and 2-3 questions, asked by the professor on content of the report/essay. As well, student will be supposed to answer on two questions based in the themes, mentioned in the plan of the course. 

Course title: Theory and practice of social communication and information: visual communication (practicum)
The course includes of the professional BA program in Cultural administration, part B, 

                                    7 semester .

Author of the course: as. Prof. Boris Borisov

Course abstract:

This course dedicated to the history of evolution of a new culture, contemporary aspects of marketing, and interdependent links between visual cultures, technological, and stylistic of media (contemporary means of communication), advertising and PR. Nowadays change of culture codes often is discussed. The term “videocracy” – the world of video images, is generated as opposite to other, more ancient, “logocracy” – the world of the word. This antagonism is not created today; this opposition have been existing already for centuries.

Tasks of the course:
To enlighten how new types of economical, technologic and aesthetic phenomenons and new divisions of applied sciences appeared and become to complete force in new visual culture of 20th century.

Course credit value:  2 CP (ECTS 3), 32 contact hours of workshop

Course assessment: test with a mark.

BALTIC INTERNACIONAL ACADEMY

Course title:  Analysis of the works of art 

The course includes of the professional BA program in Cultural administration, part B, 

                                    1 semester.

Author of the course: MA  S.Hajenko, as. Prof at BRI

Course abstract:

The method of familiarization of art is based on understanding of “inclusion” of art pieces in interior (fashion, textile, ceramics, glass, painting, graphic art, sculpture, design etc.) and exterior (styles of architecture, architecture of small forms , monuments and decorative sculpture, painting, stained glass panels, installations etc.).  Interpretation of particular author’s creation is based in materials of personal exhibitions.

Course credit value:  1 CP  ( ECTS 1,5)  20 contact hours, 10 of them – theoretical, 10 - practical lessons

Course assessment: a test.
                           BALTIC INTERNACIONAL ACADEMY

Course title: Pprinciples of organization of cultural tourism 
The course includes  the professional BA program in Cultural administration, part B, 

                                  4 semester.

Author of the course: Dr.hist., ass.prof  I.Ivanov.

Course abstract:

In this course  the interpretation of notion of tourism is provided and the contemporary models tourism is observed. Students are familiarized with the meaning of tourism in human economical and spiritual world, with Latvian tourism policy, an industry of tourism and its future perspectives. 

Particular attention is laid on factors promoting and breaking the development of tourism, which are influencing advancing of tourism in Latvia. After the completing this course students are supposed to know how to use gained achieved knowledge, preventing factors which are limiting tourism and inventing and promoting of stimulating factors at their business. 

Aim and the tasks of the course: 

To provide students with the knowledge of tourism as a field of human activity, a history of development of tourism and the types of tourism as well as understanding of the tourism as a complex of national economy. 

 To create the understanding of tourism as a specific field of national economy, interconnection of system of tourism with the setting (environment), on elements of the system, creation of the tourism policy on various levels. 

 To make students familiar with the products of cultural tourism and contemporary development tendencies and actualities.

Course credit value:  2 CP (ECTS 3), 32 contact hours

Course assessment: test (in written form) 

Terms and conditions:

Participation in 3 seminars: an active participation in a group work and discussing of the set issues; participation in motivated discussion on set materials; completing of practical assignment. 
BALTIC INTERNACIONAL ACADEMY

Title of the course:  Methods of cultural research:        research of basic sources

Course includes: Professional Bachelor programme  Culture Administration,  part “B”,

                               3 semester.     

 Author of the course:   Aleksandrs Gavrilins, LU assoc. prof., Doctor of history

Synopsis: Analysis of issues on historical sources classification and evolution. Principles of scientific critics of historical sources, methods of its interpretation, syntheses of sources, special ways of research different historical sources.
 Aims of the course: 

1. Brief introduction to the history and theory of sources.

2. Development of students’ skills to investigate historical sources.

3. Development of students’ analytical thinking.

Credit Values: 1 CP (ECTS 1,5), 20 contact hours (10 lectures, 10 seminars) 

Studies of the literature sources- 10 hours

Preparation of the project- 12 hours 

Assessment: test 

Requirement:

1. Participation at all of seminars.

2. Giving an extra talk at the time of the test in case of seminars missing.

3. Each student has to analyse 5 historical sources.

Course title:  Methods of cultural research: methods of sociology and statistics 

The course includes of the professional BA program in Cultural administration, part B, 

                                   4 semester.

Author of the course:  Tatjana Kuzmina,  lecturer.

Aim of the course: 

To make students familiar with the specific features of the sociologic research, its methodology, methods and techniques; to give a general idea of statistic analyse of the processes in culture and its possibilities in Latvia; to build up some skills essential for an independent scientific research. 
Course credit value:  2 CP (ECTS 3), 32  contact hours of workshop

Terms and conditions:

1. each student is supposed to attend at least 75% of entire number of the lessons;

2. compulsory participation in all seminars;

3. an individual written assignment

4. passing the written test. 

Course assessment: a test with a mark

BALTIC INTERNACIONAL ACADEMY

Title of the course: Problems of Latvian literature: Classics literature.

The Course includes of Professional BA program in Cultural administration part B, 

                                     5 semester.

                   Author of the course:  Iveta Narodovska, MA. philol.
Course abstract: 

Several problem issues in history of Latvian literature are observed in the context of Russian and Western European literary processes and movements, comparing analog and similar aspects of Latvian, Russian and West European literature due to double culture integration, spread in Latvia.

Aims of the course:
1. To examine several phenomenons in history of Latvian literature in the context of Russian and Western European literary processes,

2. To teach detecting and putting up analog or similar literary phenomenons,
3. To develop skills of comparative and linguistic text analyse of literary text. 
Course credit value:  2 CP (ECTS 3) , 32  contact hours

Course assessment: exam

Terms and conditions:
1. Each of students is supposed to attend at least 75 % of entire number of lessons,

2. Active participation in seminars is compulsory,

3. Each of students is supposed to write a report or essay on one of the course subjects.

Title of the course:   Problems of Latvian literature:   MODERN LATVIAN LITERATURE

The course is a constituent part of the professional BA program in Cultural Administration part B, 6 semester

Course author: Iveta Narodovska, MA philol., lectorer
The abstract of the course: The course gives an insight into the actualities of Latvian literature, the latest trends (postmodernism, postrealism) in the modern Latvian literature. 

The aims of the course: 
To get the students acquainted with the greatest personalities of the present literary process and with the most important publications of the latest years.

Course volume: 2 CP  (ECTS 3), 32 contact hours

Course assessment:  test 

Course pre-requisites:

1. Every student should attend at least 75% of the total number of lectures.

2. A student should participate in seminars.

3. Every student must write a report or essay on the issues of Latvian literature and present the newest Latvian poetry (author at a student’s choice). 

BALTIC INTERNACIONAL ACADEMY
Course title: PROBLEMS OF THE 20TH CENTURY CULTURE
Course includes of the Professional BA programme Culture Administrations part “B”,

                                 7 semester.

Author of the course: Irina Markina, associated professor

Course abstract: 

The course gives concepts on  basic issues in culture in the 20th century, as well as problems of mass and elite culture interaction. Special attention is paid to the incompleteness and problems of the theoretical knowledge according to the ideas about the 20th century culture as “inquiring culture”. The course does not point out the culture of Europe, America, and others on purpose, but highlights the unity of the cultural processes.  

Aim of the course: 
To introduce the students- cultorologists into the specific character of cultural processes’ in the 20th century, to forward the student’s thoughts on theresult of the postmodern culture and comprehension of the perspective of modern culture.  

Course tasks:

5) To help the students to comprehend the principal changes in the 20th century culture.  

6) To show the peculiarity of the basic notion of the theoretical discourse and aspect of the problem.

7) To orient the students on the comprehension of the modern cultural texts and analytical reading.

Credit value:
2 CP  (ECTS 3),  32 contact hours (20 – lectures, 12 seminars)

Assessment:  exam 
Requirements:

4) Participation in all seminars.

5) Accomplishment of 2 practical tasks.

6) Analysis of 2 feature films of belles-lettres (according to the offered scheme).  

7) Writing assignment.

Exam assessment: 40%– assessment of an individual analytical work (shall be handed in written or electronic format during the last study week); 20%– assessment of the seminar work; 40%– theoretical question about one of the courses themes.

BALTIC INTERNACIONAL ACADEMY

Course title:  Psychology of contiguity and administration, (Social psychology and communication) 

Course is includes  of the professional BA program in Cultural administration part B.

Author of the course: lecturer L.Ābelīte

Course abstract:

This course is dedicated to developing of understanding of oneself and own (psychological) resources, values and goals, which are necessary in making of a decision. The most important issues of effective communication, ways of conflict solving and methods of successful self-representation are observed in this course. 

Aims of the course: 

1. to create an  understanding of own (psychological) resources;

2. an acknowledgment of the own resources, strong and week sides of personality; 

3. to create comprehension of means of effective communication, skills of communicating and public performing;

4. to give the idea of existence of complicated people, being not easy in communication. 

Course credit value:  2 CP   (ECTS 3), 32 contact hours    (10 academic hours of lectures, 10 a/h of seminars, 10 a/h of  practical lessons) 

Course assessment: a test

	BALTIC INTERNACIONAL ACADEMY



	Course title:
	Practice of organizing festivities and mass events 

	The course includes of the professional BA program in Cultural administration part B., 5 semestris

	Author of the course:
	MBA, lect., J.Vucane

	Course abstract:

	This course consists of learning the basic history of festivals, theoretical and practical making scripts and directing fests and festivities during the process of studies. 

	
	

	Aim of the course:
	1. To make students familiar with history and specific of directing of festivities;

2. to develop skills in creating of festival scenario and organizing of festivity;

3. to develop a skill of applying theoretical knowledge in praxis. 

	
	

	Course credit value:  
	3 CP   (ECTS 4,5), 48 contact hours (20 – teory,  28 hours of worshop )

	
	

	Course assessment:
	A theoretical test. To create a script of a festivity.  Organization of festivity. 

	
	

	Terms and conditions:


	Attendance of lectures (not less then 50%).

Participation in group work (10%).

Participation in practical lessons (10%).

An individual assignment (10%).

A test (20%).


BALTIC INTERNACIONAL ACADEMY

Course title: Entertainment industry basics
The course includes of the professional BA program in Cultural administration, part B.

Author of the course:  Armens Gabrieļāns, MA.oec., lecturer 

Course abstract:

In this course, show business is observed as one sort of entrepreneurship; attention is dedicated to its function in the development of the screen art in a condition of market system. During this course specific qualities and peculiarities of existence and operation, legal bases as well as technological recourses for creating a show of Latvian and foreign show business are going to be described. 
Aim and the tasks of the course: 

To give an idea of peculiarities of show business and to analyse a present state of affairs in the market. To help students to oriented themselves in the world of contemporary show business, as well as to develop practical skills of producing and running a show program. 

Course credit value:  2 CP (ECTS 3), 32 academic hours  (22 pratcice)

Course assessment: a test

Terms and conditions:
Compulsory participation in seminars; an individual written assignment, passing the test. 

BALTIC INTERNACIONAL ACADEMY

Course title:  Psychology of cross-cultural communication:  Creative work psychology 

The course includes of the professional BA programme in Cultural Administration part 

                                   B, 4 semester 

Course author: P. Tjurin, Dr psych., assoc. prof.; L. Kozlova, MA psych. 

Aim of the course:

To give an idea about the psychological basis in a human’s creative work, to get the students acquainted with different approaches in the notion of creativity, its basic problems. To give an idea about methods of solution of creative tasks. 

Course tasks:
· To get the students acquainted wih the theoretical aspects of the creative work psychology;

· To maintain the mastering of the literature of the study discipline.  

Credit value: 1 CP (ECTS 1,5)  40 academic hours, 20 contact hours, 1/3– practical studies),

Assessment:  test.

Requirements: active participation in the lectures and accomplishment of the practical tasks (work in the auditorium).
Course content:

1. Introduction. Subject of the creative work psychology. Essence and criteria of creative work. Psychological aspects of a human creative work. Types of creative work activity.  

2. Theoretical approaches to the comprehension of creativity (G. Gilford, E. P. Torrens; M. Vollah and N. Cogan; V. Druzinina, N. Nazratova approaches). 

3. Abilities of creative work in the structure of human abilities. Creativity and intellectual activity. Problems of development of the creative work abilities. Motivation and creative work. 

4. Creative personality, its psychological peculiarities and race. Psychotypes of a creative personality in the history of art and scientifically-technical field.  

5. Creativity pre-requisites. Obstacles for the creative thinking and activization requirements. Indivudual and team work.  

6. Conclusion (seminar- summary of the mastered material). 

Course title: Psychology of cross-cultural communication:   CONFLICTOLOGY

The course includes: professional BA program in Cultural Administration 

part B , 4 semester

Author of the course:   L. Kozlova, Master of Psychology, lectorer

Abstract: The course offers students the knowledge of problem solving in conflicts by negotiations organizing, which includes the knowledge on negotiations functions, preliminary stage of negotiations, style of negotiations, regional character of “the modern world” conflicts. Essence of political conflicts, genesis of  international conflict, process of its evolution and regulation. The course is focused on the methods of regulation in national, ethnic and social conflicts.

Aims of the course:

1. To create stable structure of political, international and ethnical essence of conflicts, the cause of arising, and methods of  its peaceful regulation.

2. Students have to learn:
· Theories of political and social conflicts;

· Cognition of the main directions of conflictology;

· Mechanism of conflicts regulation;

3. Students have to analyse: 

· the causes of international-ethnical conflicts;

· To foresee and analyse consequences of conflicts;

· Methods of political conflicts solving.

Credit value of the course: 2 CP (ECTS 3)

Examination: test with the mark 

Course title: Psychology of cross-cultural communication:   Psychology of contiguity and administration, (Social psychology and communication) 

The course is a module of the professional BA program in Cultural administration, part B, 

                      5 semester
Author of the course: lecturer L.Ābelīte

Course abstract:

This course is dedicated to developing of understanding of oneself and own (psychological) resources, values and goals, which are necessary in making of a decision. The most important issues of effective communication, ways of conflict solving and methods of successful self-representation are observed in this course. 

Aims of the course: 

5. to create an  understanding of own (psychological) resources;

6. an acknowledgment of the own resources, strong and week sides of personality; 

7. to create comprehension of means of effective communication, skills of communicating and public performing;

8. to give the idea of existence of complicated people, being not easy in communication. 

Course credit value:  2 CP  (ECTS 3),  10 academic hours of lectures, 10 a/h of seminars, 10 a/h of  practical lessons. 

Course assessment: a test

                                BALTIC INTERNACIONAL ACADEMY

Title of the course: BASE OF EXHIBITION AND GALLERIES WORK



(Practicum)

The course is a constituent part of the professional BA program in Cultural Administration part B, 1,2,3, semester

The author of the course: Svetlana Hajenko, MA humanitarian art sciences, BRI associated professor  
The abstract of the course: The course includes a system of seminars and practical lessons, giving insign into basic principles of organization of exhibitions (including art exhibitions), the specific of organization and design of the placement of exhibition, the specific of galleries' work. Students are supposed to elaborate and realize concrete projects during the practicum.

The aims and tasks of the course: to involve the students into the topical art situation, build contacts with active masters and gallery workers, to teach the students the art-market, as well as the kitchen of exhibition halls and auctions. To develop the students’ abilities to maintain new professional contacts, to develop independent exhibition projects and realize them in the students art gallery BRIART, as well as other galleries  

Credit value of the course: 3 CP (ECTS 4,5)   60 contact hours , ½ of the course- theoretical studies: lectures and seminars, ½  worshop. 

Examination: test and final exam, 

Requirements for the students:

1. Active participating in all the seminars and practical classes

2. Analyse of one exhibition.

3. Presentation of a creative work.

BALTIC INTERNACIONAL ACADEMY

Course title:  Intercultural communication: theory and practice. Introduction into intercultural communication
The course is a module of the professional BA program in Cultural administration, part B.
Authors of the course: Deniss Hanovs, Dr art., associated professor at  LSU,

                                     Larisa Gaidarova, Dr philol., senior lecturer at RBI 

Course abstract:

The possibility to look over the stages of development of intercultural communication and its various academic schools and paradigms, as well as an option to make an independent analyse of interconnection of various cultures is offered in this course. This course consists of lectures giving the overview of the notion of culture, basic principles of cultural analysis and paying attention to dynamics of interconnection of various ethnic and social cultures in the time and space. The original texts and parts of research on the intercultural communication will be offered during the seminars. The particular attention is going to be dedicated to intercultural communication in the process of urbanization, creation and development of various subcultures. 

Aim of the course: to promote critical and analytical thinking and enlarge the cultural competence.

Course credit value:  2 CP (ECTS 3), Contact hours   32
Course assessment: a test with a mark

Description of the course evaluation:

· attending of lectures and seminars – 5%

· activity and quality of the answers in seminars – 15%

· the marks for summaries and essays – 30%

· a report – 15%

· test assignment – 35%

Course title:  Intercultural communication: theory and practice.
                           Specific character of communication in the multicultural milieu  

The course includes of the professional BA programme in Cultural administration part B ,

                                    6 semester.

Course author:  Marina Gunāre, Ph.D. in Political Sciences, BRI  assoc .prof.

Course abstract: the course gets the students acquainted with the tradicions of different cultures, local customs, peciliarities of behavior, values, arts, which influence the field of interaction. The course pays attention to the psychological and culturally sociial aspects in the field of business interaction, as well as the practical experience of intercultural communication is to be analysed.   

Aims and tasks of the course: 

To give the students basic knowledge, develop comcrete practical skills in the field of business interaction by cooperating with the representatives of other cultures to help the students to avoid unnecessary conflicts and financial and morally physhological expenses connected to that. To give the students idea about themselves as competent and educated partners whom it is beneficial and enjoyable to cooperate with. 

Credit value of the course: 2 CP (ECTS 3), Contact hours   32 academic hours 

Assessment:  exam
Requirements: participation in the seminars; individual work (writing); group work, successful completing of the test. 

           BALTIC INTERNACIONAL ACADEMY

Course title: TRENDS OF ARTS IN THE 20TH CENTURY

Course includes: Professional Bachelorprogramme “Culture Administration” part “B”, 

                              5 semester.

Author of the course: Master of Arts Nadezda Pazuhina

Synopsis: The course gives concepts on basic issues in culture in the 20th century. It offers students knowledge on typical features of culture in the 20th century, as well as specific character of the modern arts language, helps to orient in the modern art language, giving the information about previous historical periods of arts, which were as principles of the 20th century aesthetics. Background of the trends of the 20th century culture in historical context.
Aims of the course:

1. To introduce students to the basic trends of culture in the 20th century. Issues of aesthetics in the 20th century.

2. To focus on specific character of the arts language, as well as on its features in a historical and modern context.

3. To introduce students to the processes of European culture and arts in the historical context of the 20th century.

Credit value:  2 CP (ECTS 3), Contact hours   32 academic hours

Assessment: test

Requirement:

1. Each student must present a record of original work based on the subject of the programme, analyzing the basic issues or comparing aesthetics concepts as well (7,000 signs). It is desirable to give oral presentation of independent work on main ideas.

2. Writing work must be passed to a tutor 3 days before its oral presentation.

The students, who will not perform the work requirements have to write a test based on the course plan and seminars’ questions at the time of session.

